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TASK 1. PjBL

Course: Agribusiness Marketing

Course Learning Outcomes: Students have 
the ability and skills to analyze the market 
(quantitatively and qualitatively, and can 
develop effective and efficient marketing 
strategies for agricultural products based 
on available marketing resources, 
applicable, policies and technological 
developments).



 Project Activity Form:

1. Production Project

2. Performace Project

3. Organizational Projects

4. Small or Simple Projects

5. Full-Scale Project



Production Project

 In order to increase the added value of corn 
products, it is necessary to process corn into 
products that are favored by the community. 
Therefore, make a project to process corn 
into products that have high added value in 
the market.



Performance Project

 In reducing enviromental damage from corn 
waste, is necessary to do a recycling process 
into useful products, it is necessary to carry 
out a proccess of rising public awareness. 
Threfore, what needs to be done to build 
public awareness regarding this issue?



Organizational Projects

 To facilitate the marketing of agriculture 
products between farmers and consumers, a 
liaison media is needed to make it easier for 
these products to reach consumers directly. 
In order to bridge the program, what steps 
should be taken?



Small or Simple Projects

 Make a form of promotion that attracts 
consumers to buy processed corn products?



Full-Scale Project

 The process of corn from cultivation to be 
ready for market. Make a plan for the stages 
of the process form cultivation to marketing



Step 1: Define the project: Start with 
essential question

Selected project: small and simple scale 
project. Make a form of promotion that 
attracts consumer to buy processed corn 
products!



Step 1: Define the project: Start with 
essential question

Important questions:

1. Who will be the target consumers?

2. What corn processing products will be 
marketed?

3. What kind of packaging can be used to attract 
consumers? 

4. What information should be on the product 
packaging? 

5. How to do promotion that can attract 
consumers?

6. Where  can a promotion do?



Step 2: Planning a project (design a plan 
for the project)

The working group consists of 4-5 people!
Project completion steps:
1. Determine target consumers
2. Determine the types of processed corn products 

to be marketed
3. Choose the form of product packaging
4. Define the information that must be in the 

product packaging 
5. Determine the form of promotion that attracts 

consumers
6. Determine how to do promotion 
7. Setting the promotion place



Step 3: Setting a schedule (Create a 
schedule)

Timetable Activity 
Plan

The Place

Project Planning and 

Group Division

Week 1 Class

Project 

Implementation

Week 2-3 Field

Project Reporting, 

Evaluation and 

Feedback

Week 4 Class



TASK 2. PBL

 Subject : Sustainable Dryland Agricultural

Management

 Learning Objectives : Have knowledge related to dry

land and dry land processing technology that is

effective and efficient to increase productivity of dry

land agriculture which is generally still low and able to

maintain its sustainability



Case Example (Problem Based Learning)

 Martin is dry land farmer of Timor island. He cultivates 
corn in topography conditions with a slope of about 15%. 
The land clearing carried out by Martin is using a slash-
and-burn pattern. After the fields were opened, the corn 
seeds were then planted in a tugal way together with 
pumpkin seeds and beans without any regular spacing, 
even though they were generally planted in the same 
hole. For the needs of plant seeds, Martin uses seeds 
from corn produced in the previous season's planting. In 
his farming, Martin does as his father did, both in land 
clearing and in the seeds used. His father also did the 
same thing, like what his grandfather had done.



Case Example (Problem Based Learning)

 Land clearing for corn cultivation in the Martin area is 
usually done when the rainy season is about to enter. 
Irrigation is only obtained from rainfall because the 
location of the fields is far from the irrigation source. 
Generally, in the practice of cultivating corn, Martin and 
most of the farmers in his area never use fertilizers and 
never clean the grass that grows around the corn plants. 
Martin also doesn't always control his plants, especially 
for plants located in areas with fairly steep slope 
conditions. Corn that is harvested is usually prioritized to 
meet family consumption needs, some will be sorted to 
be stored as seed in the following planting season, and 
the rest will only be sold to the market. Martin usually 
brings his produce to sell himself at a nearby market.



The main question: What kind of farming pattern is suitable to 
be applied in dry land?

Problems found in dry land:
1. Cultivation practices carried out from generation to 

generation without any renewal in cultivation practices
2. No technology application
3. In cultivation, do not use GAP (Good Agricultural 

Practices), for example, do not use fertilizers; using 
local seeds; no maintenance measures such as pest 
control (plant-disturbing organisms)

4. The yielad are is mainly used for family consumption
5. There is no post harvest processing.
6. The lack of initiative to seek information related to new 

cultivation techniques and technologies




